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Listerine is an antiseptic mouthwash product. The slogan in which the product goes by is, 

“Kill germs that cause bad breath.” Originally Listerine started off as a unique antiseptic for use 

in surgeries and bathing wounds based off Louis Pasteur’s microbial infection ideas, Joseph 

Lister demonstrated carbolic acid in 1865. Joseph Lawrence was inspired by Lister’s surgical 

chemical work, thus he developed an alcohol-based formula for a surgical antiseptic. Lawrence 

then named his antiseptic product “Listerine” in honor of Joseph Lister. Studies began to show 

that Listerine rinse is effective at killing germs in the mouth, and catches the attention of dentists. 

In 1876, Lister publicly recognizes the work of two men working to modernize surgical 

practices: Dr. Joseph Lawrence and Robert Wood Johnson, founder of Johnson & Johnson. Sales 

began to rise in year 1920 due to the company re-naming bad breath “halitosis” and showing the 

importance of mouthwash use. 

Listerine was originally marketed by the Lambert Pharmaceutical Company (which later 

became Warner-Lambert); now Listerine is manufactured and distributed by Johnson & Johnson 

since Late December. Over the years, Listerine’s product line has grew tremendously and they 

have products ranging from mouthwash even to dental floss. The slogan in which the product 



goes by is, “Kill germs that cause bad breath.” Listerine claims that their product, “kills 99 

percent of bad breath germs, 100 percent useful for a 100 percent fresh mouth.” The product’s 

aim is to, “improve oral hygiene for everyone, by supplementing the brushing action.” Today, 

more than a billion people have taken up and used Listerine Products. The organization is 

currently located in Brunswick, New Jersey. 

Listerine has several competitors including: Scope, ACT, Crest and etc. Listerine has 

been the first producer of Oral health care products in the market which gives a competitive 

advantage to it. Unlike its’ competitors, Listerine kills bacteria that causes bad breath, helps 

prevent plaque buildup and gum disease while fighting off gingivitis. Listerine is the only 

company that holds all the medical approvals and certifications from higher medical boards 

which ensure the customers that Listerine is the choice of the doctors and dentists. Listerine 

contains a huge opportunity for market expansion, and is constantly creating new products, and 

developing new improvements. 

Listerine does a great job with advertising and branding in several different ways, 

including commercials, print advertisements and etc. Listerine partners up with different 

businesses across the nation creating tie-ups in which they gain profit and create more awareness 

for the product. Listerine made an appearance on The Ellen Show and had a segment that 

developed a positive image and created awareness for the organization as a whole. Listerine also 

develops campaigns in which impacts the world and shows Listerine’s philanthropy.  

 To cure bad breath, ditch your mouthwash, and instead brush after meals, floss, and 

tongue scrape at least once daily. Drink plenty of water to keep bacteria- regulating saliva in full 

force. After doing research and testing the claims of Listerine, the company ends up being sued 



for false advertising and fraudulent business practices. The company then changed its slogan to 

“Kills 99.9 percent of bad germs” which has caused customers and viewers to agree with them as 

well. 

 Although mouthwash in general may help with your bad breath and dental hygiene 

dentist encourage their patients to continue to floss and scrub their teeth and tongue. This will 

surely eliminate bad breath. 

The Listerine Company is a part of the Johnson & Johnson which is broadly based in 

health care. Their company’s Public Relations focus on the growth opportunities within some of 

the fastest growing segments in health care as they arise. They focus on patient care, and draw 

insights to form multiple perspectives in the disease category. 

The company believes in managing for the long term so they focus on building the equity 

of the brand, providing sustainable customer service loyalty, and building shareholder value over 

time. The key to their long term approach is maintaining a disciplined portfolio management, 

focusing on specific therapeutic areas, and building critical mass innovation in those focused 

areas. According to their website approximately two- thirds of their growth over the past ten 

years came from organic growth that was tied to innovation, with the balancing coming from 

licensing, partnerships and acquisitions. 

 Their decentralized management approach is based on the belief that their leaders, those 

closest to the patients and customers, are best positioned to understand and address the needs of 

their audience. It is a critical part in their global expansion. With their R&D centers emerging in 

markets and developing products based on local insights and patient needs they are expanding 



their product offering to meet the unique needs of the growing middle-class and the emerging 

markets in high-growth countries. 

Listerine provides several products to its consumers. All products promotes for a healthy 

and clean mouth.Over the years Listerine has developed so many products by far to fit every oral 

situation. Listerine is the most studied over the counter mouthrinse on the market. Listerine is the only 

mouthwash antiseptic to have the ADA seal of acceptance. With the creation of many products Listerine 

has overruled many products in clinical trials. Listerine is known for reducing plaque up to 70% and also 

decreases the development of gingivitis up to 44%. All Listerine Mouth Wash products are efficient in 

disrupting the bacterial cell wall to help eliminate plaque and build enamel. During the 1960's periodontal 

disease began to make an appearance before the development of Listerine. During that time period only a 

small amount of antiseptic mouthrinses were available. Overtime Listerine added products such as: 

 

Gum Disease: Listerine provides several mouthwashes that help prevent gum diseases as 

well as floss that helps improve healthy gums. 

Cavity Prevention:  All Listerine products help clean and kill germs that cause bad breath 

and prevent cavities. Listerine also has anti-cavity toothpaste. 

Bad Breath: All Listerine mouthwash products, Listerine oral care mist, Listerine pocket 

packs oral care strips. 

Whitening: Listerine original Whitening Gel Fluoride Anti-cavity Toothpaste as well as 

Listerine Bleach Healthy WHITE floss 

 

The statistic shows the percentage of total mouthwash and dental rinse sales in the United States 

in 2015, by leading brands… Listerine has a total of 23.8%: 



Private Label: 14.3% 

Listerine UltraClean: 6.5% 

Crest Pro Health Multi Protection: 4.5% 

Listerine Total Care: 4.3% 

Biotene: 3.8% 

Crest Pro Health Complete: 3.1% 

Colgate Total Advanced Pro Shine: 2.8% 

Scope Classic: 2.5% 

Many people have know Listerine to be the main way to have a clean mouth, but did you 

know that Listerine helps clean various other things and have a major role into getting other 

things done as well. There were 8 other ways to use Listerine without using your mouth to clean. 

Did you know Listerine, which was formulated in 1879, was originally developed as a surgical 

antiseptic and, historically, has been used for all sorts of things? It actually wasn’t marketed for 

bad breath until the 1970s! If you’ve got a stash of Listerine sitting in your bathroom closet, 

check out some of the cool, unconventional ways that you can use it and maybe save yourself a 

few bucks.  The ingredients found in Listerine (eucalyptus, alcohol, and thyme), can kill bacteria 

that cause acne.  Dab Listerine on the affected area using a clean cotton ball—just be sure not to 

use too much, and be cautious if you have sensitive skin.  

Skip the pricey products and use mouthwash to get rid of your pet’s fleas.  You can use 

Listerine in a couple of different ways, including mixing it with shampoo in a bath or diluting it 

with water and using it as a spray. 



Another way of using Listerine is to Banish stinky feet and alleviate athletes foot.  To 

keep foot odor at bay, soak a cotton ball in Listerine and rub it all over your feet. You can apply 

a small amount along the inside of your shoes, as well. Using Listerine has more than one perk 

for feet, it has been shown to help alleviate athletes foot too. Third, eliminate germs and odors in 

your garbage disposal.  Speaking of stinky things, have you ever been cooking in your kitchen 

and noticed a foul smell emanating from your sink? To eliminate sink odors, simply pour half a 

cup of mouthwash down the disposal.  The smell will be gone immediately. 

Out of deodorant? Use Listerine.  If you find yourself without a stick of deodorant? Now 

you can have a backup. Simply dab a bit of the mouthwash on a cotton ball or towel, wipe it on 

your underarms and you’re good to go!  Also Kill the germs on your toothbrush.  Immersing 

your brush in Listerine for 20 minutes has been proven to be just as effective as soaking your 

brush in expensive toothbrush sanitizers.  Also, use the anti-fungal ingredients in Listerine to get 

rid of dandruff.  Dandruff, which is actually caused by a fungus called Pityrosporum, can not 

only be embarrassing, but it can be extremely uncomfortable and itchy. To use Listerine as a 

dandruff treatment, wet your hair thoroughly with the mouthwash and wrap your hair in a towel. 

Let it sit for 15 minutes and then shampoo as normal. You may need to do multiple treatments 

before the Listerine kills off all of the fungus and eliminates the dandruff completely.  

Lastly, Clean your shower, toilet, sinks, and floors—and kill mold and mildew.  If you’re 

using Listerine on shower mold or mildew, you can use it full strength, but if you want to use it 

to clean other things around the house, fill a spray bottle with half Listerine and half water. Not 

only will you have a clean house, but it will smell minty fresh. Listerine is great for cutting soap 

scum and cleaning fungus. Use it instead of vinegar as a laundry rinse. If you forget and leave 



your clothes in the washer for a day or two, put them through a rinse with Listerine and the 

musty smell will go away and a second rinse is up to you. It works especially well on work-out 

clothes with no funky, sweaty smell left. It seems to inhibit the mildew that comes back on 

bathroom surfaces, and I’ve use it for toenail fungus, too, not a permanent solution, but it you 

soak regularly,it stays away. Also cleaning toys. It’s strong enough, full strength,  to kill the 

germs on them, and the alcohol evaporates as it dries. As a mouthwash, it’s non-toxic.  

 

Currently Listerine is working on a “Multichannel” Campaign that aims to attract the 

“Bold Percent”. Using research and data Johnson & Johnson discovered that a common trait 

amongst users of Listerine is that they are bolder than the average consumer. It is from here that 

the company decided that the tagline “Bring out the Bold” could be used in marketing campaigns 

across the world. The global campaign was launched in more than 80 countries on April 4. With 

the ideal of the campaign is that the people who use Listerine products are more adventurous and 

bold. The campaign is designed to drive awareness, trial, and purchase of the company’s 

products. It is also aiming to seek and engage their consumers in a unique way that promotes oral 

health while celebrating the users for their daily acts of bold.  

Listerine paired with J Walter Thomas to create films to broadcast and advertise the 

campaign in different areas of the world. The films are created with the ideal that Listerine users, 

because they have healthier teeth from using Listerine, they do not have to worry about smelly 

breath and are more likely to do more exciting and bold things. One of the films targeting an 

Asian audience was titled, “Handsome Teeth” , it features a young Listerine user who causes 



ladies to swoon because of his impressively strong teeth. In another film the main character is a 

salesman who can sale anything because of his sweet smelling breath.  

Another campaign that they are launching is a campaign to help blind people ‘feel a 

smile’. Listerine has created an app that helps blind people ‘feel a smile’. The company wants to 

engage a younger generation with the pan-European online campaign to bring them something 

that is more “thought provoking” than how the company normally advertises. The campaign is 

centered on a mobile app that uses augmented reality and facial recognition technology to help 

blind people know when someone is smiling at them. App users would wear their phone around 

their neck, and the phone camera can detect a smile up to five meters away and notifies the user 

with a sound or vibration that someone is smiling at them. The campaign is targeted towards the 

visually impaired and the younger generation. The idea behind the activity ties with the 

company’s latest product, ‘Listerine Advance White’ which is positioned under the “Power of a 

Smile” tagline. The ideal for a film and app to fuel the campaign came from the J Walter 

Thomason creative team Will Helm and Will Brookwell. The creative team worked alongside 

double Oscar nominated director Lucy Walker and created a film starring four blind people 

discussing what a smile means to them. Johnson & Johnson commissioned the film and app 

because of the brands belief that many people have forgotten just how powerful a smile can be. 

Alice Lovell, the brand manager of Listerine UK & Ireland, said “The campaign champions the 

power of a smile and the idea that smiles really do have an effect on those around you. We 

wanted to take that belief and use it to have a positive impact on people’s lives.” The app and the 

campaign launched in the U.K., Ireland, South Africa, Germany, and the Netherlands to support 

the launch of, Listerine Advance White mouthwash. 



Johnson and Johnson have funded several campaigns. Their brand has been pioneering 

the science and setting global standards in baby skin care for more than 120 years. However, 

they paving the way in baby care by advancing research on the importance of multi-sensorial 

experiences in happy, healthy baby development. The global campaign, SO MUCH MORE™ is 

about enhancing rituals, including bath time, to stimulate baby’s senses and provide parents an 

opportunity to nurture baby’s ability to learn, think, love and grow. 

The Johnson Global Bath Time Report, found that 84% of parents say bath time is some 

of the best quality time they get with their child, yet many parents underestimate its power and 

benefits. In fact, the Report, an online survey of more than 3,500 parents of young children 

around the world, conducted by Harris Poll on behalf of Johnson, found that more than half of 

parents (58%) say bath time is not extremely important to their child’s brain development. Yet, 

emerging and foundational science reveals multi-sensorial experiences are critical to helping 

shape baby’s growing brain. 

The Brand is taking their commitment to happy, healthy baby development one step 

further by revealing the power of the senses in daily rituals such as bath time. Johnson and 

Johnson have also committed 130 years to improving the health of individuals, families and 

communities around the world, including the most vulnerable populations. Their entrepreneurial 

and committed employees bring business acumen and their collaborative spirit to help solve 

some of the most complex global health problems. By harnessing our collective breadth and 

scale, and our employees’ passion and purpose, we strive to advance health care and positively 

impact the lives of all people.  



The Johnson & Johnson Campaign for Nursing's Future, a multi-year, $50 million 

national initiative was launched in February 2002 to enhance the image of the nursing 

profession, recruit new nurses and nurse faculty, and help retain nurses currently in the 

profession. The Campaign celebrated its 10th anniversary in 2012. In March 2016, Johnson & 

Johnson and its Campaign for Nursing’s Future were recognized with a Jonas Award for 

Advancing Nursing and Global Health in recognition of the Campaign’s contributions to the 

nursing profession and healthcare. The Jonas Center is dedicated to building the effectiveness of 

America’s professional nurses and deploys philanthropy to advance the nursing profession 

through grants and programs.  

The Listerine company is constantly growing and continues to make products for all their 

consumers in the best way possible. The public relations team has advertising, 

marketing,campaigning, down to perfection which shows why Listerine is the most purchased 

and successful oral hygiene product on the market. Listerine has taken oral hygiene to another 

level by creating several products for consumers who may have challenges with plaque, 

gingivitis, as well as teeth whitening while being reasonably priced. With 99.9% germs being 

killed who could go wrong with Listerine. 
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